Concept Development Lesson Plan
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Subject(s): American History II

Topic or Unit of Study (Title): On The Homefront

Grade Level: 11th

Materials: 
·	computer
·	projector
·	propaganda images

Summary (and Rationale): Americans begin to adjust to new economic opportunities and continuing social problems during and after World War II. The use of propaganda is a powerful motivator, especially during war times when people are easily malleable.

I. Focus and Review (Establish Prior Knowledge): [time]
·	Collect the final copy of students' research papers.
·	Ask students the opening question: "What is propaganda?"
·	After listening to students' answers, give them the definition: "a kind of biased communication designed to influence people's thoughts and actions."
·	Lead a discussion about what propaganda is and what its purposes are.

II. Statement of Instructional Objective(s) and Assessments: 

Objectives
Assessments
When students are shown multiple propaganda images from WWII, they will be given a worksheet on which they will  be able to analyze the role of propaganda during WWII. 
Students will complete a worksheet which emphasizes the importance of propaganda during WWII. 

III. Teacher Input (Present tasks, information and guidance):
·	Show students multiple propaganda images from WWII and discuss them (the context, how effective they were, who they appealed to, etc.)
·	Hand out the worksheet to each student and explain what they will be doing.

IV. Guided Practice (Elicit performance):
·	Walk around the classroom and check over each students' worksheet. Check if they have any questions.

V. Closure (Plan for maintenance):
·	Collect worksheets.
·	Discuss with the students about they wrote on their worksheets.

VI. Independent Practice:
·	Students work on worksheets.

STANDARDS:
·	AH2.H.1.1
·	AH2.H.1.2
·	AH2.H.1.3
·	AH2.H.1.4
·	AH2.H.2.1
·	AH2.H.2.2
·	AH2.H.4.1
·	AH2.H.4.2
·	AH2.H.6.1
·	AH2.H.6.2
·	AH2.H.7.1
·	AH2.H.7.2
·	AH2.H.7.3

Plans for Individual Differences:
Allow students to work with a partner.
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